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REACH YOUR TARGET
MARKET IN 2022

SKI AREA MANAGEMENT

THE VOICE OF THE MOUNTAIN RESORT INDUSTRY

""We are new advertisers of SAM and we couldn't be happier with the response from
both our print and digital campaigns. The SAM team has been fantastic to work with
and is always quick to offer new ideas and support to make sure our campaigns run
smoothly and capture the right audience. Dragon Seats is looking forward to working

more closely with SAM in the future!”
=Franklin Floyd

Chief Operating Officer - Dragon Seats
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SAM (Ski Area Management) magazine has been the voice of the mountain resort industry since 1962. Mountain resorts do
more than offer skiing and snowboarding: they are a complex mix of year-round businesses and operations that cater to
the recreational and leisure needs of guests from near and far. Resorts range in size from small community facilities to huge
destination resort communities—all of which require a variety of products and services for every aspect of their operations.

SAM readers are key decision-makers and influencers in this market. They use our magazine, online channels, and events
to gain knowledge that will help them, and their operations, be more successful. We take great pride in our role as the
industry’s most trusted resource, and our advertising partners have benefitted from the exposure this position wields for
decades. It will be my pleasure to explore with you the many ways SAM can help your business thrive.

Sharon Walsh, Advertising Director
sharon@saminfo.com, 508.655.6408

Publisher Editor Senior Editor Special Contributors:
Olivia Rowan Dave Meeker Katie Brinton Rick Kahl
olivia@saminfo.com dave@saminfo.com katie@saminfo.com rick@saminfo.com

SKI AREA MAMAGEMENT

STA F F Marketing Director Production Manager Marketing Manager Sarah Borodaeff
Sarah Wojcik Donna Jacobs Jack Fagone sarah@saminfo.com
sarahw@saminfo.com donna@saminfo.com jack@saminfo.com




O1 | READER STATS

SAM readership represents a diverse mix of

resorts in North America and around the world.

READER’S RESORT SIZE:

SAM readers come from
all types of resorts.
17%— <100,000 visits
40%—100,000-250,000
17%—250,000-500,000
12%—500,000-750,000
8% —7/50,000-1,000,000
6% —1,000,000+

6%

International

LOYALTY:

The average SAM subscriber
has been reading SAM for over 13 years.

READER DEMOGRAPHICS

13% - Owner/President/CEO

“SAM has been a ski industry ‘must read’ for more
than five decades. It is both timely and relevant
and speaks to all levels within the industry.”

+ Bill Jensen

11%

Canada

8% Summer Operations

12% - General Manager/ VP

8% Guest Services

11% - Operations/Area Manager

6% Human Resources

10% - Sales/Marketing

5% - Ski Patrol

10% Mountain Operations

4% - Finance

10% - Ski School/Rental

3% Terrain Park




ISSUE DATES

EDITORIAL LINEUP*

ISSUE DATES

EDITORIAL LINEUP*

JANUARY 2022

=T Space Close:
Nov. 15

Materials Due:

Nov. 30

> Annual Lift Construction
Survey

> Rental Buyer's Guide

> Ski School Programs

> [T Security Threats
>Trends in Parking and
Transportation

> Marketing Value of Video
> (apital Planning

JULY 2022

Space Close:
May 15

Materials Due:

May 31

>10 Under 30

> Fixed Grip Lift Maintenance
>Tubing Lane Construction

> ADA Accessibility

> (Site

> Cross Country Construction
> Indoor Summer Activities

MARCH 2022

Space Close:
Jan. 15

Materials Due:

Jan. 31

> Groomer Report

> Groomer Maintenance
> Aging Infrastructure

> Summer Ops

>Wire Ropes Update

> Resort Financing
>Food & Beverage 2022
> Marketing to Millenials
> |1/ H2Bs

SEPTEMBER 2022

> Fall Maintenance

> Lessons from Summer F&B
> Hiring & Recruiting

> Safety Culture

> Improving the First Timer
Experience

> Staff Training

>Housing

>Tech News

Space Close:
March 15

Materials Due:

March 31

> Best/Worst Marketing

> Snowmaking Logistics
>Tech:Segmenting Pricing &
Products

> Summer Ops

> Analyzing Data

> Privacy Laws

> Sustainability

NOVEMBER 2022

Space Close:
Sept. 15

reram i SEPt. 30

ARK
ONTEST

Materials Due:

>Terrain Park Contest

> Snowmaking in Marginal
Temps

> Incapacitate Lift Evac

>The Snow Report

> Slope Etiquette

> Ski School

>Vehicle Checks and Training

“Editorial lineup is subject to change.
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Print Ad Size Frequency

Frequency is the key to any successful
advertising program. We offer discounted
1/2 page rates: 10% off for 3-time and 15% off for
6-time schedules. Contact Sharon Walsh at
1/3 page 508.655.6408 to discuss a custom package.

Full Page

1/4 page *Business card available to advertisers of professional
services (engineering, consultancy, etc.). Product adver-
1/6 page tising not permitted. Non-commissionable.

i *
1/8 (business card) Multiple page rate: Two or more pages of run-of-book
advertising in one issue earns 8% discount on earned rate.

Classified Ads

1/4 13 e
FULL PAGE PAGE | PAGE Basic listing $2.75 per word
VERT.

Premium listing +$100

[178 PAGE|
| BUSINESS| | Logoplacement  +$100

Headline News ad + $100

Blind Listing +$30

1/3 PAGE
1/2 PAGE SQUARE | Youtube Video +$100
ISLAND 1/2 PAGE
1/6 PAGE HORIZONTAL SEO Keywords +$25
HORIZONTAL

* Listings are two months online and one issue of print.
Premium listings get top placement and social media

Furnished Insert Rates promotion. Logo placement is print and online. Deadline for

: print submissions is 30 days prior to publication month, for

Two-page (both sides 1 sheet) example December 1 for the January issue. Online classifieds

will be posted to the website within 48 hours of receipt unless

otherwise instructed.

Four-page (both sides 2 sheets)

SKI AREA MAMAGEMENT




Saminfo.com welcomes over 185,000 highly qualified users yearly, who view 1.5 million pages of content. That’s more than
four pages per visitor. Our social media accounts have more than 18,000 engaged followers and reach 50,000 people weekly
through posted content. Our email open rates are double the industry standard, and click-through rates are nearly four-times
higher than the industry standard.

Our digital media packages place you in the center of the ski industry online community in North America and beyond. Unique,
curated digital opportunities with SAM can also place you at the cutting edge of communication, and in front of very specific
users that align with your product.

SAMINFO.COM SOCIAL MEDIA
Banner Position

~ Facebook, Twitter and Instagram

Ad BlockiiPosiEgE package posts can be video, image, or
Ad Block 2 Positions text-based and can link to advertiser
destination.

Package price: $650

Ad Block 3 Positions

Ad Block 4 Positions

hiuddle) ~ LD A LG  BRANDED EMAIL BLAST
|||||.'

l SAM is constantly finding new ways :
PodSAM P{!Dsam to reach and inform the mountain Branded email blasts are sent to 4,500

T R T £ e e industry professionals under the trusted

PodSAM podcast episodes average audience marketing packages can 5AM bra”d- The contentis subject to .

600+ downloads and are promoted include everything from lead gen- the supplier's preference—advertori-

via email, social, and at saminfo.com. [RSEIL R A AR e al, product promotion, special offers,
departments on saminfo.com. videos, galleries, etc.

One time send: $895

30 second ad spots: $500 per epi-
sode; 1 minute interview: $795 per
episode.

To build the optimal TAM package
for 2021, reach out to Sarah Wojcik
at sarahw@saminfo.com today.

Sel AT A MANAGEWENT

sam HEe ADUNE NEWs

AD BLOCK1

o Tl e ot (ol i 1 T W5 Gl el

A - CusTOM
- SUPPLIER
MESSAGE

E MILLIONS:

THEF DINF




05 | 2021 READERS SURVEY

1% read
upto 2
articles

38%reada

few articles

5% skim
articles

A46% read
all articles

You're in Good Hands

With SAM Mogaozine you reach key
decision-makers in the mountain resort
industry. Over 44% of our subscribers are
genaral managers, owners, CEOs, or
presidents. They also represent a variety
of sized resorts ond are reading our
content at a higher rate than ever. Over
890% read or skim every print issue of SAM,
and nearly half read every article

T% read
1-3 issues

r i

4% read
4-5 issues

56% read

37% skim :
evary Issue

every issue

Over 60% of 34M Magazine readers interact directly with advertisements,
whether contacting suppliers for more information or a quote, passing along
or discussing products with a co-worker, or approving a purchase.

SKI AREA MANAGEMENT
THE WDICE CORT INDUSTRY

OF THE MOUNTAIN RE

“Thank you for the
amazing leader-
ship role you have
taken in assisting
our industry get
through these ex-
traordinary times.”
> Dave Norden,

CEOQ, Taos

“SAM’s leadership
in the industry
especially during
these times of
uncertainty creates
a lot of value for
our brand.”

> Daren Cole of
Leitner-Poma of

America, Inc.

“I appreciate all
you guys are do-
ing to get info into
our hands to help
make decisions
for the upcoming
season. ”

> Trevor Bird,

General Manager,

Hilltop Ski Area




