Preparing For
The Comeback

Watching the Trends &
Preparing Your Marketing



ORGANIC SEARCH



WI OUTDOOR ADVENTURE COMPANY



KY OUTDOOR ADVENTURE COMPANY



ACTIVITY COMPANY



GOOGLE TRENDS



“ZIPLINING"” SEARCH TERM



“ZIPLINING"” SEARCH TERM



“WATER PARK” SEARCH TERM



“CABIN” SEARCH TERM



“HIKING” SEARCH TERM



blend.tours/trends


https://blend.tours/trends

Preparing Your
Marketing



Have a Solid
Foundation in Place

1. Measurement (Conversion tracking, etc.)
2. Pixels (Fire on all appropriate actions)

3. Website (Speed and information accuracy)



Create Confidence
for Your Customers

Make Booking in Advance Risk-free

Cancellations

Re-booking









Create Confidence
for Your Customers

Communicate How You're Protecting
Your Guests & Staff

Screening Touch-free Interactions PPE

Cleaning Crowds






Prepare Response
Plans

How and When Will You Communicate
INn These Situations?

Customer Questions News of a customer with

COVID-19
Backlash



Pivot Your Advertising

1. Timing Is Everything
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Pivot Your Advertising

1. Timing Is Everything
2. Ad Targeting & Messaging






Pivot Your Advertising

1. Timing Is Everything
2. Ad Targeting & Messaging

3. Less Competition Means Cheaper Traffic



77% Cheaper Cost Landing Page View



Use Your Organic Channels

1. Welsite






Use Your Organic Channels

1. Welsite

2. Google My Business Posts






Use Your Organic Channels

1. Website
2. Google My Business Posts

3. Organic Social






Use Your Organic Channels
1. Website

2. Google My Business Posts

3. Organic Social

4. Audit Your Customer Journey

e Email (nhewsletters, confirmation emails, etc)
e Signage and booking engine



Helpful Links

SEARCH TRENDS

blend.tours/trends

SPY ON COMPETITOR ADS

facebook.com/ads/library/

WHY I'M BOOKING ON TRIP ADVISOR AND NOT YOUR SITE

blend.tours/tripadvisorbooking



https://blend.tours/trends
http://facebook.com/ads/library/
https://blend.tours/blog




